A MESSAGE FROM TJAG – Telling the Air Force Story

This past weekend, I served as the senior Air Force representative to the 43rd Annual Chicago Air and Water Show, which is described as the oldest and largest free admission exhibition of its kind in the United States. The USAF Thunderbirds headlined an impressive array of aerobatics teams and watercraft demonstrations and competitions.

This event provided me with a great opportunity to talk about the Air Force to a wide variety of audiences. Over the course of three days I was able to open the Air and Water Show twice, speak to a group of civic leaders, meet with the faculties of three Chicago-area law schools, and brief all of the Air Force ROTC cadets from area colleges. In addition, I had the opportunity to do interviews with four TV stations, one radio station, and a number of print media. This weekend strongly reaffirmed my impressions about the American public’s level of interest in their armed services.

My conclusion is that the American people are eager to hear about almost anything the U.S. military is involved in. They want to know more about things like the transformation of the military, the changes caused by the end of the Cold War, the Air Force's EAF/AEF concept, the need for aircraft modernization, and the role of Air Force legal professionals in the 21st century. Their willingness to extend invitations to speak, or to welcome your offers to do so, is magnified when you are a "home town" product -- no matter how long you’ve been away. Our home towns (even big ones like Chicago) and our alma maters are delighted to provide us with opportunities to discuss the Air Force and its role in the post-Cold War world.

Our Department is full of people who can discuss military issues with great insight and credibility. Any one of us can be an articulate spokesperson for the Air Force. As I have before, I urge you to head back home and take or make opportunities to speak on these subjects. When you do, remember to first touch base with your public affairs office.

Of course, it is easier to volunteer to do such things when you have something to work from. Therefore, I am providing you with the link to notes AF/JAZ put together for me from a number of sources (including AF/JAI). I did not use all of these talking points in every briefing or interview, but I found an opportunity to use almost everything you will read. AF/JAZ is building a collection of briefing ideas and themes. If you’re interested, call or e-mail them.

So, get out there and tell America about the exciting work we do! And, let us know if we can help.

